
@ S E A P O R T B O S  |  B O S T O N S E A P O R T. X Y Z  |  # S N O W P O R T  |  W I N T E R  2 0 2 3

1 0 0  S E A P O R T  B LV D .  S E A P O R T,  B O S T O N  |  N O V E M B E R  1 0  -  D E C E M B E R  3 1 ,  7  D AY S  A  W E E K

Email | SMS | Social 
Events | Automation | AI

Scan for 
more info.

Take your 
marketing from 
meh to 
marvelous.

W O N D E R F U L LY 

O N E - O F - A - K I N D

F I N D S  A W A I T

H O L I D AY  M A R K E T !

O P E N  N O V  1 0  -  D E C  3 1
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A B O U T  S N OW P O RT

Every winter, Boston’s Seaport neighborhood gets shaken 

up in a magical snow globe and transforms into Snowport, a 

fantastical winter wonderland of good times: gifts, games, art, 

food, and special events. This is the place where so many of 

those indelible holiday-time memories are made!

T H E  H O L I D AY  M A R K E T  AT  S N OW P O RT 
C O - P R O D U C E D  BY  T H E  M A K E R S  S H OW

Back in its junior year, The Holiday Market at Snowport is a 

European-style, open-air holiday market showcasing 120+ 

small businesses, including local craftsmen, artisans, and 

entrepreneurs selling unique gifts and wares. Did you know? 

Two-thirds of the vendors at the market are from Boston and 

the New England area. Shop local and shop happy!

We are thrilled that The Holiday Market provides the 

neighborhood a platform for so many small businesses, many 

of which are female and minority-owned. We are inspired 

by the stories of this incredible group of makers and are 

particularly grateful to our partners: The Makers Show, 

Constant Contact, Xfinity, and Boston Uncornered.

Be sure to bring an appetite! The market features a robust 

food hall with everything from Blue Fin’s seafood chowders to 

Cheese Louise’s gourmet grilled cheese to The Frenchman’s 

Crepes to Zaz Restaurant's coconut shrimpand much, much 

more. See page #19 for a map of all the offerings.

The Holiday Market joins Snowport in creating the ultimate 

holiday destination, complete with outdoor iceless curling,     

a Betty the Yeti Winter Wonderland, large-scale winter 

games, The Tree Market at Snowport, and Light Up Seaport.

Not to be missed, as well: The Holiday Market at Snowport's 

dramatic canopy of 20,000+ twinkling lights, a Mistletoe 

Arch, and a Winter Wish Wall (a 25-foot interactive 

chalkboard where guests can share their holiday wishes).

F O L L O W  A L O N G :

B O S T O N S E A P O R T. X Y Z

@ S E A P O R T B O S

H O L I D AY  M A R K E T  AT  S N O W P O R T

THE FUN
S TA R T S  NOW

P U T T S H A C K

K IN G S  E N T E R TA IN ME N T

A L A M O  DR A F T HOU S E

C IN E M A

F L IGH T  C L UB

GR A C E  BY  N I A

T HE  GR A N D

B O S T O N S E A P O R T. X Y Z

@S E A P O R T B O S
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T H E  S T O R I E S  B E H I N D  S O M E  O F  T H E  M A R K E T ' S 

M U S T- H AV E S  A N D  T H E  C R E AT I V E  E N T R E P R E N E U R S 

W H O  B R O U G H T  T H E M  T O  L I F E

3  A B O U T  S N OW P O R T

M E E T  T H E  M A K E R S

6  K 2  P E A R L S,  K I N N A R I  SA N G H AV I  S T U D I O

7  L I T T L E  M OY  O R G A N I C S

8  L I Z Z I E ' S  B A K E RY 

9  W Y L L O 

1 0  K E N YA  M E E T S  U SA ,  S N I F F S  O F  A DV E N T U R E

1 1  S CAT T E R B R A I N 

1 2   C H E E S E  L O U I S E ,  T H E  F R E N C H M A N ' S  C R E P E S, 

 N O R T H  E A S T  O F  T H E  B O R D E R ,  T H E  N A DA  CA R T 

1 3   N AU G H T Y  WA F F L E ,  Z A Z  R E S TAU R A N T 

1 4  PA R T N E R  S P O T L I G H T:  CO N S TA N T  CO N TAC T

1 5  S E A P O R T  E N T E R TA I N M E N T

1 6  SAV E  T H E  DAT E S

1 7  T H E  S U P E R E T T E

1 8  S E A P O R T  M A P

1 9  T H E  H O L I DAY  M A R K E T  AT  S N OW P O R T  D I R E C T O RY

2 0  T H E  C U R R E N T

G I F T  G U I D E

2 2  PA N T RY  P OW E R

2 3  K I D D I N '  A R O U N D,  A H H - M A Z I N G

2 4  A L L  T H AT  G L I T T E R S  I S  G O L D,  P E T S  &  P E O P L E

2 5  H O M E  S W E E T  H O M E

2 6  H E A D  O U T D O O R S

I N  T H E  N E I G H B O R H O O D

2 8  E AT  I N  S E A P O R T  +  V E N U E  G U I D E ,  CA R D U L L O ' S  S P O T L I G H T

2 9  R E TA I L  I N C U B AT I O N,  T H E  S U P E R E T T E

3 0  K I D ' S  AC T I V I T Y  PAG E S

3 2  N E W S  &  N O T E S

3 4  S TAYS  A N D  S TAYCAT I O N S

W H AT ' S  I N S I D E
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B O O T H  7 5

O R G A N I C  C O T T O N  F O O T E D  S L E E P E R  $ 3 5 ,           

I L A N  T H E  B U N N Y  $ 4 0,  G I O  T H E  G I R A F F E  $ 4 9,             

O R G A N I C  C O T T O N  S H O R T S  $ 2 2

B O O T H  4 6

L I T T L E  M OY  O R G A N I C S
S W A R N A  R A M D A S S

@ L I T T L E M O Y O R G A N I C S

L I T T L E M O Y . C O M

Swarna’s small business story starts, like many others, out of 

necessity. “As a first-time mother, I was overwhelmed with learning 

new things every day, from dressing the baby to learning safety 

about every product that touched my newborn. Among the beautiful 

gifts that poured in, organic layettes were my favorites,” she recalls. 

“While I loved the idea of using organic cotton and safe dyes, I wanted 

something more than the earthy colors and boring designs that most 

organic brands carried.”

In 2020, Swarna left her career in corporate finance to create Little 

Moy. In 2021, the brand officially debuted alongside Swarna’s second 

child — a harmonious introduction to the world for these “twins.” The 

community warmly welcomed her product line made with love for the 

babies and the planet. 

Little Moy’s fabrics are globally certified by GOTS and are known 

for their structural integrity and color retention, and all Little Moy 

products are mama-tested and newborn-approved. Items include 

rompers, leggings, sleepers, crochet toys and accessories ($24 - $34).

K 2  P E A R LS
K E V I N  L E E

K I N N A R I  S A N G H AV I  ST U D I O 
K I N N A R I  S A N G H A V I

@ K 2 P E A R L S

@ K I N N A R I S P S T U D I O

K 2 P E A R L S . C O M

“I’ve always admired entrepreneurs, but I did not have a clue how I could be 

one until I found Asia’s freshwater pearl lakes,” says Kevin, founder of K2 

Pearls. Inspired by the pearl lakes, he lived for four years in Indonesia and 

China, where he searched for pearls since 2008. Kevin understands the places 

pearls originate, how they grow, and the people who bring them to life. He 

understands how to take a gem often perceived as a an old fashioned accessory 

and make it desirable to every generation. 

Pearls gave Kevin the unique opportunity to live in Indonesia, to write a book, 

to meet his wife, and to be truly passionate about what he does for a living. 

K2 Pearl collections range from a classic, timeless pieces in gold and silver to 

unexpected designs mixed with materials like rope and suede. ($45 - $200+).

“I have been an artist all my life,” says Kinnari, the designer behind Kinnari 

Sanghavi Studio. “I have worked in various disciplines: drawing, painting, 

sculpture, pottery, and printmaking, but the idea of wearable art has always 

intrigued me.” That’s how Kinnari got started with her one-of-a-kind jewelry 

collection, which incorporates her love for wood work, painting, design, color, 

and composition. 

Kinnari’s statement earrings incorporate different geometrical shapes, 

hammered metals, woods, and leather. She also hand paints some of her jewelry 

pieces, inspired by elements in the surrounding nature, and she loves to talk 

about her process. 

Kinnari donates a portion of the proceeds from sales to fund eye surgeries for 

the underprivileged.

M E R R Y  M A K E R S M E R R Y  M A K E R S

F AV O R I T E S

N AT U R A L  S T O N E  E A R R I N G S  $ 4 0 - 5 8 ,  R A I N B O W  M O O N  E A R R I N G S 

$ 4 8 -7 8 ,  S TA R  G E M  E A R R I N G S  $ 4 8 -7 8 ,  W I N D O W  H O O P S  $ 4 8 -7 8

G O L D  F I L L E D  T H I C K  H O O P S  $ 2 0 0,  G O L D  F I L L E D  &  C O I N  P E A R L 

B R A C E L E T  $ 1 2 0,  G O L D  F I L L E D  C O I N  P E A R L  D R O P S   $ 9 5 ,        

G O L D  F I L L E D  D O U B L E  P E A R L  R I N G  $ 6 5

F AV O R I T E S

B O O T H  2 5

M U S T - H AV E S
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W Y L L O
A LY S S A  R U S S O

@ S H O P W Y L L O

S H O P W Y L L O . C O M

Alyssa Russo, the creative mind behind Wyllo, started making jewelry 

in 2010 as a way to stay creative while working her day job. After 

several years of working in the corporate jewelry world, she launched 

her own brand, selling sterling silver and gold filled jewelry at local 

outdoor markets and events for almost four years.

In 2020, Alyssa made the leap to open a shop in the South End. In 

addition to selling her own jewelry collection, she started curating a 

collection of small batch and women-owned brands. just three years 

later, Wyllo carries cards, pottery, tote bags and more from more than 

50 women-owned brands.  “It's an incredibly rewarding job,” she 

says. “I get to give back to so many small businesses and watch them 

grow and f lourish. We have become this community that is constantly 

rooting each other on, and it's surreal that I get to call this "work."

L I Z Z I E ' S  B A K E RY 
E L I Z A B E T H  J O H N S O N

@ L I Z Z I E S _ B A K E R Y

L I Z Z I E S B A K E R Y . C O M

Lizzie's Bakery started as a passion project because Elizabeth 

(“Lizzie”) Johnson was stuck in a job where she didn't feel creative. 

Lizzie would come home from work and study recipes on Pinterest. 

Lizzie baked her first cake in 2016 and was hooked. She took the 

leap to start Lizzie’s Bakery after getting laid off from her day job, 

and today, she’s still doing what she loves: baking cakes, working for 

herself, and chasing two cute toddlers.

In 2020, Lizzie competed on her first Food Network Baking 

competition show, "Girl Scout Cookie Championship". In 2021, 

Lizzie's Bakery won “Best of Boston - Wedding Cakes” by Boston 

Magazine and won Best of Boston 2023. More important than any 

accolade, Lizzie is inspired most by her kids. Lizzie also teaches 

cake classes, where she loves meeting new people and bringing joy 

to their lives while celebrating any opportunity to eat cake!

M E R R Y  M A K E R SM E R R Y  M A K E R S

B O O T H  2

B O O T H  9 6

C A K E S I C L E  $ 7,  C O O K I E S  $ ?, 

S P R I N K L E S !  4  O Z .  J A R  F O R 

$ 1 0 - $ 1 5

F AV O R I T E S

C R E A M  D A I S Y  B E A N I E  $ 2 8 ,  C E R A M I C 

B A R  S O A P  D I S H  $ 1 8 ,  C L O U D  S O C K S  $ 1 2 , 

C E R A M I C  C A N D L E  A N D  C L AY  K I T  $ 8 0

F AV O R I T E S



1 11 0

B O O T H  4 3

B O O T H  1 0
3

A P R E S  S K I  $ 2 3 ,  C A R O L  O F  T H E  B E L L S  $ 2 3 ,  S A N TA' S 

W O R K S H O P  $ 2 3 ,  C A N D Y L A N D  K I N G D O M  C A N D L E  $ 2 3

S N I F F S  O F  A DV E NT U R E 
C H R I S T O P H E R  S W A N K

@ K E N Y A _M E E T S _U S A

@ S N I F F S O F A D V E N T U R E

K E N Y A M E E T S U S A . C O M

C O M E S N I F F A R O U N D . C O M

“My husband Adam and I started making candles for fun in March 2020. Within 

2 months, it turned into a formidable business,” says Christopher, co-founder of 

Sniffs of Adventures. “We base our candles on our travels and try to match the 

adventure with the smell that evoked the memories of that trip.” The duo sold 

their first candles online, then off of a table in their driveway at their home in 

Provincetown during the summer and fall of 2020. One year later, they landed  in 

a shop of their own on Commercial Street in Provincetown.

Since then, Chris and Adam have created about 65 different scents, including 

“Apple Picking,” “A Parisian Affair,” and “Alpine Slide,” along with zodiac-

inspired signs and seasonal scents. Chris and Adam have added candle making 

classes and “Sip ‘N Sniff” experiences at their stores and continue to create more 

unique scents and special collections. With an average price of $23 per candle, you 

can own a candle for every season and mood.

M E R R Y  M A K E R S

M U S T - H AV E S

G O T T A  H AV E  I T

H A N D M A D E  H O L I D AY  O R N A M E N T S  $ 2 0 -2 5 ,  S L I N G  B A G S  $ 4 0,          

Z E B R A  PA I N T I N G  $ 5 0,  TA B L E  C O A S T E R S  $ 8 0

S P R I N K L E S  $ 3 2 ,  O C T O PA L  E R A S E R S  8 - PA C K  $ 1 0,  S U L LY  T H E  S L O T H  $ 3 6 , 

R O S I E  T H E  R I V E T E R  $ 3 5

S C AT T E R B R A I N
L I S A M A R I E  P E A R S O N

@ S C AT T E R B R A I N T O Y S

S C AT T E R B R A I N H A N D M A D E . C O M

When dual cancer diagnoses landed both Lisamarie Pearson and 

her grandmother back home with Lisamarie’s mother for care, she 

returned to sewing – which her grandmother had taught her as a 

child – as stress-relieving hobby during treatments. Eventually, she 

began making toys to sell at a local craft fair.  Today, Lisamarie is 

cancer-free, living a healthy lifestyle, and loving her second chance 

at life to spread happiness with her work to children and adults 

around the world.

Scatterbrain toys are designed to provide sensory therapy through 

texture, color, weight, and heat. Lisamarie’s popular “Octopals” 

come to life via octopus-like stuffed animals, illustrated enameled 

pins, stationary, stickers and more, all handmade by Lisamarie. “I 

will continue to design and develop new toys and ideas that will 

foster creative play with a nod of sensory needs to keep the snuggle 

game strong for years to come,” she promises.

M E R R Y  M A K E R S

F AV O R I T E S

B O O T H  4 8

K E NY A  M E E T S  U S A 
R A C H E L  M U C H I R I

Rachel Muchiri, the owner and founder of Kenya Meets USA, was born and 

raised in Kenya, Africa, where she grew up working alongside her parents in 

their family business. Upon moving to the U.S., Rachel decided to continue 

her family’s legacy by bringing quality jewelry, leather goods, keychains, and 

banana fiber products with Kenyan-inspired themes to the U.S.

From beaded statement jewelry pieces that showcase the continent’s incredible 

craftsmanship to minimalist charms that capture the Savannah’s allure, Kenya 

Meets USA lets you adorn yourself in a bit of the country's unique cultural and 

natural heritage.
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M E R R Y  M A K E R S M E R R Y  M A K E R S

T H E  B A C O N A T O R

Crispy bacon, Cabot Cheddar, and Muenster 

cheese on sourdough bread. $16

T H E  G O D M O T H E R

Tomatoes, fresh pesto, balsamic glaze and fresh 

mozzarella on Tuscan White. $16

T H E  C L A W B S T E R 

Fresh Atlantic lobster, lemon aioli and Cabot 

cheddar on sourdough bread. $29

T H E  C H O R I Q U E S O

Pork sausage, caramelized onions and cheese. $6.50

T H E  P O L L O  G U I S A D O

Pulled chicken in savory tomato base. $6.50

T H E  G . O . A . T

Sauteed mushrooms, leek and goat cheese. $6.50

T H E  N A U G H T Y  B O Y

Nutella + Strawberry + Banana + Walnut. $12.75

W I C K E D  B E R R Y

Nutella + Strawberry + Blueberry + Blackberry + 

Raspberry. $13.50

P E R F E C T  C O U P L E

Peanut Butter + Nutella + Banana + Strawberry 

+ Honey. $12.75

J E R K  S E A F O O D  F R I E S

Crispy French fries loaded with shrimp, salmon chunks, and lobster 

topped with our creamy jerk sauce. $18

J E R K  J A C K F R U I T  E M P A N A D A 

Vegan flaky pastry filled with jackfruit. $7

J E R K  C H I C K E N

Wood-smoked halal chicken with our signature jerk seasoning.   

Can be added to a salad or wrap, or served in a rice bowl. $17-21

C H E E S E  LO U I S E
B O OT H  1 2 4

L A  C R Ê P E  M O N S I E U R 

Based on the popular Parisian sandwich, with ham, Swiss cheese, 

gruyere, and creamy mustard this is our most popular savory 

crepe. $15

L A  P O M M E 

Inspired by the apple fields and cow pastures of Normandy, this 

brie, apple, honey, and walnut crepe is sure to please. $13

L A  F R A M B O I S E 

Inspired by the Italian pannacotta, this crepe's raspberry jam, 

creamy Ricotta, and lemon juice transports you to the warm 

shores of the Mediterranean. $12

T H E  F R E N C H M A N ' S 
C R E P E S
B O OT H  1 1 8

N AU G HTY  W A F F L E
B O OT H  1 2 3

Z AZ  R E STAU R A NT
B O OT H  1 2 7

C H I C K E N  Q U E S A D I L L A

16-inch flour tortilla melted cheese and chicken tinga, 

with sour cream and pico de gallo  $10

B U R R I T O S

Choice of your favorite protein

Chicken, beef, carne asada, carnitas with rice and beans, 

lettuce, pico de gallo, salsa verde. $12

T A C O S

Chicken, carnitas, beef, avocado (v), carne asada, on corn 

tortilla Onion cilantro and salsa verde. $6

N O RT H  E A ST  O F 
T H E  B O R D E R
B O OT H  1 2 6

T H E  N A D A  C A RT
B O OT H  1 2 8

L E T ' S  E AT
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P A R T N E R  S P O T L I G H T

" D U R I N G  T H E  H O L I D AY  M A R K E T,  I  U S E  M Y 

M O N T H LY  N E W S L E T T E R  A S  A  W AY  T O  P R O M O T E 

V I S I T I N G  O U R  L O C AT I O N  AT  S N O W P O R T,  I N 

A D D I T I O N  T O  S H A R I N G  N E W  P R O D U C T S  A N D  A N 

E D U C AT I O N A L  A R T I C L E .

“ W E  H A V E  A  Q R  C O D E  T H AT  W E ' R E  G O I N G 

T O  P U T  I N  O U R  B O O T H ,  A N D  O T H E R 

W AY S  T H AT  P E O P L E  C A N  Q U I C K LY  S I G N  U P 

T O  B E  A  P A R T  O F  T H I N G S . ”

Small businesses have big goals, and many rely on the holiday season 

to make ends meet. In fact, our research shows that 58% of retail and 

ecommerce businesses say holiday customers are extremely important 

to their success. That’s why we must support them during the most 

wonderful time of the year.

As a champion of small business, and a member of the Boston 

community for nearly three decades, we are proud to continue our 

support for the Holiday Market at Snowport. Whether it’s sending 

better emails, raising funds or managing  an event, we deliver 

everything these businesses need to market themselves and grow.

D I D  Y O U  K N O W ?

• Half of small businesses say at least 25% of their annual   

 revenue comes from holiday shoppers.

• 78% of small businesses feel thankful when a customer visits     

 or buys during the holiday season. 

F O L L O W  A L O N G :

@ C O N S T A N T C O N T A C T

C O N S T A N T C O N T A C T. C O M

S E A P O R T  E N T E R TA I N M E N T

" W E ’ R E  M A K I N G  S U R E  O U R  P R O D U C T I O N 

I S  O N  T R A C K  T O  M E E T  T H E  D E M A N D  AT 

S N O W P O R T,  A N D  M A K I N G  S U R E  T O  G E T  O U R 

M A R K E T I N G  I N  P L A C E  T O  G E T  T H E  W O R D  O U T 

F O R  P E O P L E  T O  C O M E  V I S I T  U S . "

G R E G  D E K E R M E N J I A N,  S K Y  C A N D L E  C O .

R O S A L I N E  H A N S E N,  P E T  W A N T S  N E WT O N

E L A I N A  H O L M,  S I M P L E  S I P S

S E E  H O W  S O M E  O F  O U R

V E N D O R S  A R E  S H A R I N G 

P R O D U C T  A N D  M A R K E T  U P D AT E S .

H E L P I N G  T H E  S M A L L  S T A N D  T A L L
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T H E  H O L I D AY  M A R K E T 
AT  S N OW P O RT

N OV  10  -  D E C  3 1,  2 02 3 
10 0  S E A P O R T  B LV D. 

M O N -T H U R S  3 P M - 8 P M 

F R I - S AT  11 A M - 9 P M  

S U N  11 A M - 8 P M

E X TE N D E D  H O U R S :  D E C  11 - D E C  3 1 

S U N -T H U R S,  11 A M - 8 P M ,  

F R I - S AT,  11 A M - 9 P M

Closed Thanksgiving Day, Christmas Day,  

and December 26. Learn more at:  

bostonseaport.xyz/holidaymarket

T H E  T R E E  M A R K E T

N OV  1 8 - D E C  2 4,  2 02 3

6 5  N O R T H E R N  AV E .

9A M - 8 P M  DA I LY

C U R L I N G  L A N E S  &  G U E ST 
S E RV I C E S  G O N D O L A

N OV  10,  2 02 3  -  F E B  2 5,  2 02 4
H A R B O R  WAY

M O N -T H U R S,  3 P M - 8 P M 

F R I - S AT,  11 A M - 9 P M 

S U N ,  11 A M - 8 P M

E X TE N D E D  H O U R S :  D E C  12 - D E C  3 1 :  

S U N -T H U R S,  11 A M - 8 P M ,  

F R I - S AT,  11 A M - 9 P M

Reserve online at bostonseaport.xyz/snowport

B E T TY  T H E  Y E T I  S I G H T I N G S

JA N  7,  JA N  2 1,  F E B  4,  F E B  1 8,  F E B  2 1

T H E  S U P E R E T T E  C O U R T YA R D 

70  P I E R  4  B LV D.

12 -3 P M 

L I G H T  U P  S E A P O RT  
&  H O L I D AY  ST R O L L

D E C E M B E R  1,  2 02 3

5 - 9 P M  ( T R E E  L I G H T I N G  AT  7 : 3 5 P M ) 

The tree is located on Seaport Common,  

75 Northern Ave., while the Holiday Stroll is 

neighborhood-wide.

M E N O R A H  L I G H T I N G

D E C E M B E R  10,  2 02 3

O N E  S E A P O R T  C O U R T YA R D,

6 0  S E A P O R T  B LV D.

6 P M

NY E  I C E  S C U L PT U R E  ST R O L L

D E C E M B E R  3 1,  2 02 3 

N E I G H B O R H O O D  W I D E

A L L  DAY

Learn more at: bostonharbornow.org

S AV E  T H E  D AT E S

AT THE

SUPERETTE

NOW OPEN

R A G  &  B O N E ,  S TA U D ,  T O D D  S N Y D E R

B O R R A C H I T O ,  B R AV E  D A U G H T E R S ,  FA H E R T Y,

L E  L A B O ,  L E V I ' S ,  L U N YA ,  M I A ' S  B A K E R Y

A E S O P,  A L O ,  A N T H R O P O L O G I E ,

131 SEAPORT BLVD

SHOPS AND RESTAUR ANTS NOW OPEN
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H O L I D AY  P I C K S  F O R  

E V E R Y O N E  O N  Y O U R  L I S T

t h e  c u r r e n t : 

s e a s o n  x 1 3

UP NOW
POPPPING

1 9 8 7  A c t i v e
b a k e d  b y  m e l i s s a

c o n v e r s e

h a r t

I n k e r m a n
l i t t l e  c o c o a  b e a n

o l f a c t o r y
s h * t  t h a t  i  k n i t
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A .  C R A I C  S A U C E

C O M P L E T E  C O L L E C T I O N  $ 4 5 , 

B O O T H  7 6

B .  C L A R K E S  C A K E S  & 

C O O K I E S

V E G A N  C I N N A M O N  R O L L  $ 9 , 

B O O T H  9 8

C .  M R S .  M E K L E R ' S 

M E R C A N T I L E

M I N I  S A M P L E R  G R A Z I N G  B O X 

$ 2 9 . 9 9 ,  B O O T H  8 5

D .  S I M P L E  S I P S 

C O C K T A I L  M I X

F R E S H  C O C K T A I L  M I X  $ 1 5 . 9 9 

P E R  B O T T L E ,  B O O T H  1 0 5

E .  B E A R  B U T T E R

C H U N K Y  O R I G I N A L  1 2  O Z 

$ 1 2 . 9 5 ,  B O O T H  1 2

 

F .  F A R AW AY  F O R G E

C H E F  K N I F E  $ 3 6 0 ,  B O O T H  6 9

G .  C H E Q U E S S E T T 

C H O C O L AT E

S C O N S E T  B R O W N  B U T T E R  S A G E 

B A R  $ 1 0 ,  B O O T H  5 3

H .  M A M A  L A M ' S

M A L A Y S I A N  C U R R Y  P A S T E  $ 1 6 , 

B O O T H  6 7

D

F

P A N T R Y  P O W E R

A .  S I M P LY  C H I C K I E

B O S T O N  P O E M  B A B Y  R O M P E R  $ 3 2 , 

B O O T H  7 4

B .  R U S T Y  A N D  I N G R I D  S C R E E N 

P R I N T S

D U C K L I N G S  S C R E E N  P R I N T  $ 2 4 - 2 5 0 , 

B O O T H  2 1

C .  H I P  H O P E  H O O R A H

C H I L D  H E I S H I  W O R D  B R A C E L E T  $ 1 8 , 

B O O T H  6 8

D .  N E W  Y O R K  P U Z Z L E 

C O M P A N Y

P O U T  P O U T  C L A S S  P H O T O  $ 1 8 , 

B O O T H  6 4

E .  C I N D E R  +  S A LT

M I  Q U E S O  C A R D  $ 5 . 5 0 ,  B O O T H  7 8

F .  T I P P Y ' S

W I N T E R  H A T S  $ 1 8 ,  B O O T H  1 0 0

G .  S Q U I S H A B L E

L E M O N A D E  $ 4 8 ,  B O O T H  3 1

A .  T H E  T R U F F L E I S T

T R U F F L E  E V E R Y T H I N G 

S E A S O N I N G  $ 2 0 ,  B O O T H  7

B .  C H O C A L L U R E

C H O C O L A T E  A D V E N T 

C A L E N D A R  $ 8 6 ,  B O O T H  5 5

C .  C H O C O I D E A

C H O C O L A T E  H A R D W A R E  A N D 

C A M E R A S  $ 1 0 - $ 6 0 ,  B O O T H  1 3

D .  M O T T I V E

S H A Y  E A R R I N G S  $ 8 5 ,  

B O O T H  4 0

E .  M A D D I E  A N D    

C O N N O R  C O

T O P I A R Y  T R E L L I S  G I R L ' S 

R O M P E R  $ 5 6 ,  B O O T H  3 4

F .  C R Y S T A L  R O C K  M A P L E

P U R E  M A P L E  S Y R U P  2 5 0 M L 

G L A S S  $ 2 5 ,  B O O T H  9 5

G .  P I A  &  C O .

S T A T E M E N T  R I N G  $ 4 7,    

B O O T H  4 9

H .  G R E Y L O C K  L E AT H E R

A U B U R N  S L I N G  $ 1 2 5 ,       

B O O T H  5 8

A H H - M A Z I N G

K I D D I N '  A R O U N D

A

A

A

C

B

B

E

D

D
E

E

C

C

F

G

G

F

H

H

G

G I F T  G U I D E G I F T  G U I D E

D

B
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E

P E T S  & 

P E T  P E O P L E

A

C

B

A .  B Y  A R I S  -  W E A R A B L E 

M Y T H S

A R A C H N E  R I N G  $ 1 2 9 ,  

B O O T H  8

B .  G A R C I A  C R I S T I N A

B I R T H S T O N E  R I N G  $ 5 8 ,    

B O O T H  1 6

C . L O V E & F L O U R

F R E N C H  M A C A R O N S  $ 3 . 3 5 

E A C H ,  B O O T H  4 2

D .  S I R  M I L K Y  Q U A R T S

P R E S S E D  P L A N T  V I N Y L  M I N I 

T O T E  $ 9 4 ,  B O O T H  2 8

E .  S I R  M I L K Y  Q U A R T S

P R E S S E D  F L O W E R  M A K E U P  B A G 

$ 4 6 ,  B O O T H  2 8

F .  G R AT I N S T A

A P R I L  D A I S Y  G O L D 

B I R T H F L O W E R  B R A C E L E T  $ 4 0 ,  

B O O T H  9 0

G .  A R T Y F A C T O S

Y O P A L  $ 2 5 ,  B O O T H  3 3

H .  AV I G A I L  A D A M S

A T H E N A  L E A F  B A R E T T E  $ 4 5 , 

B O O T H  3 0

A .  S N I F F S  O F 

A D V E N T U R E

D O W N W A R D  D O G 

C A N D L E  $ 2 3 ,  B O O T H  1 0 3

B .  T H E  B L A N K 

C A N V A S  C O M P A N Y

C A T  L O U N G E  P R I N T 

8 X 1 0  $ 3 0 ,  B O O T H  5 7

C .  R A I N Y  S O C K S

A U S T R A L I A N  S H E P H E R D 

D O G  S O C K S  $ 1 1 . 9 9 , 

B O O T H  1 0 7

D .  P E T  W A N T S 

N E W T O N

P E T  W A N T S  P U M P K I N 

S T I C K S  4 P K  $ 5 ,  

B O O T H  1 1 2

E .  M R .  E L L I E  P O O H

S M A L L  G I R A F F E 

N O T E B O O K  $ 1 2 ,    

B O O T H  7 7

A L L  T H AT

G L I T T E R S  I S  G O L D

A

D

H

F

C

D

E

B

F

E

A .  S K Y  C A N D L E  C O .

C I T R U S  A N D  C L O V E  $ 3 8 , 

B O O T H  1 1 6

B .  I N  G O O D  C O M P A N Y

S O U T H  B O S T O N  R O C K S 

W H I S K E Y  G L A S S  $ 2 0 ,  

B O O T H  8 2

C .  C H O P S T I C K  A R T

6 4  P A I R  F O L D I N G  B A S K E T 

$ 7 0 ,  B O O T H  1 1 1

D .  U T O P I A  M O U T H 

B L O W N  G L A S S 

O R N A M E N T S

T H E  C H R I S T M A S  T R E E 

$ 2 2 . 9 9 ,  B O O T H  1 9

E .  L O S T  L I F E  O N  W A X

M U S I C  S T U D I O  C O - O P 

P R A C T I C E  S P A C E  $ 3 0 ,   

B O O T H  8 9 

F .  L A U R E L  G R E E N F I E L D 

A R T

B R I X ,  B R I N E ,  A N D  ' G A N S E T T 

8 X 1 0  P R I N T  $ 3 0 ,  B O O T H  8 1 

G .  M E L S Y ’ S 

I L L U S T R AT I O N S 

S U G A R  P L U M  F A I R Y  C A N D L E 

$ 4 2 ,  B O O T H  2 4

F O R  A L L  Y O U R  F R A M I N G  N E E D S ,  V I S I T  F R A M E B R I D G E ,  7 6  P I E R  4  B L V D .

H O M E  S W E E T  H O M E
B

D

G

C

A

G I F T  G U I D E G I F T  G U I D E

G
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B

A

E

C

H E A D

O U T D O O R S

A .  T H E  V E R M O N T 

F L A N N E L  C O . 

L I G H T W E I G H T  H E N L E Y 

F L A N N E L  S H I R T  $ 6 3 . 8 0 , 

B O O T H  1 0 2

B .  S O L A R  F L A I R 

O P T I C S

C O U R T S I D E  $ 3 5 ,       

B O O T H  2 3

C .  A N N A  W H I T H A M 

C O . 

C H O O S E  K I N D E S S  T O T E 

B A G  $ 1 6 ,  B O O T H  1 7

D .  H I M A L AY A N

A R T W E A R

S I L K  M I T T E N S  $ 2 8 ,  

B O O T H  5 2

E .  M A R A K  S H O E S

H A N N A H  H O R S E B I T  D E C O R 

$ 1 3 5 ,  B O O T H  8 0

F .  H A R V E Y  T R AV E L E R

L E A T H E R  T R A V E L  B A G 

$ 2 4 9 ,  B O O T H  8 7

G I F T  G U I D E

F

D
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C H E C K  O U T  T H E S E  A M A Z I N G  L O C A L 

S P O T S  F O R  A  Q U I C K  B I T E .

F AV O R I T E S !

Love wine and cheese? How about chocolate and honey? Odds are you’re just as big a 

fan of Cardullo’s as we are. This Seaport institution has a storied past that spans over 

70 years of fine cheese, wine and other delicacies.

Cardullo’s has been family owned and operated since opening their doors to the 

Cambridge community in 1950. Today, that legacy continues thanks to their expertly 

curated selection of gourmet essentials and giftable goodies.

Cardullo’s corporate gifting program makes your holiday shopping a breeze. Fill out 

the quick “corporate gifting” questionnaire at cardullos.com and let a gift expert guide 

you through the process. 

Q ’ S  N U T S  R O S E M A RY  S E A  S A LT E D  A LM O N D S
I N F U S E D  W I T H  F R E S H  R O S E M A R Y,  1 0 0 %  V I R G I N  

O L I V E  O I L  A N D  N AT U R A L  S E A  S A LT  $ 8 . 9 9

M C C R E A' S  C A R A M E LS  F L AV O R S  F A M I LY
A  H A N D C R A F T E D  C O L L E C T I O N  O F  T R A D I T I O N A L  

A N D  U N E X P E C T E D  F AV O R I T E S  $ 1 8 . 9 9

9 9  S E A P O R T  B O U L E V A R D

@ C A R D U L L O S S H O P P E

C A R D U L L O S . C O M

B O R R A C H I T O 

T A Q U E R I A  &  S P I R I T S

B O Q U E R I A

D I S T R I C T  H A L L / G A T H E R

E M P I R E

F L I G H T  C L U B

G R A C E  B Y  N I A 

K I N G ' S  D I N I N G  & 
E N T E R T A I N M E N T

P U T T S H A C K

S C O R P I O N  B A R

T H E  G R A N D

T H E  L O O K O U T  R O O F T O P 
B A R  ( E N V O Y  H O T E L )

T U S C A N  K I T C H E N

V E L A

Z A Z I  B A R

A C E I T U N A  G R I L L

B E N  &  J E R R Y ’ S

B E T T E R  B A G E L S

B L U E  B O T T L E

C A F F È  N E R O 

C A R D U L L O ’ S

C H I P O T L E

J U I C E  P R E S S

K O K O D A

L A  C O L O M B E

M A D R A S  D O S A  C O .

M I A ' S  B A K E R Y

M I Z N O N

P O L K A  D O G  B A K E R Y 
( B E C A U S E  Y O U R  F O U R -
L E G G E D  F R I E N D S  N E E D 
T R E A T S ,  T O O )

S H A K E  S H A C K

S T A R B U C K S 

S T U B B Y ' S

S W E E T G R E E N

T A I Y A K I  N Y C

Y O K I  E X P R E S S

Y U M E

V E N U E S  &  R E S TA U R A N T S

H O L I D AY  C H E E R , 
A N D  E V E N T S  A L L  Y E A R

S T I L L  H U N G R Y ?

S E A P O R T  H A S  T H E  P E R F E C T  S P O T  F O R  Y O U R 

C O M PA N Y  PA R T Y  O R  S P E C I A L  O C C A S I O N . 

M I Z N O N

B E T T Y  T H E  Y E T I  AT  T U S C A N  K I T C H E N

S H O P S ,  R E S TA U R A N T S , 

A N D  L O T S  T O  E X P L O R E 

I N  T H I S  C H A R M I N G    

C O U R T YA R D  I N  T H E 

H E A R T  O F  S E A P O R T.

1 3 1 - 1 4 7  S E A P O R T  B LV D .

HAVE YOU MET
THE SUPERETTE?

B O R R A C H I T O

Visit our iceless curling lanes at Harbor Way for a chance to 
try something new or perfect your curling game.

G I V E  I T  A  C U R L

O P E N  D A I LY  N O V E M BE R  10 - F E BR U A R Y  2 5

R E S E R V E  Y O U R  L A N E  O N L I N E :  B O S T O N S E A P O R T. X Y Z / S N O W P O R T 

C U R L I N G  L A N E S  BR O U G H T  T O  Y O U  B Y

I N  T H E  N E I G H B O R H O O D



2 92 8

K I D S '  A C T I V I T Y  P A G E S

W H I C H  W AY  T O  T H E

W I N T E R  W I S H  W A L L?

B E T T Y  I S  R E A DY  T O  W R I T E  H E R  H O L I D AY 

W I S H  O N  T H E  WA L L  I N  S N O W P O R T,  B U T 

S H E ’ S  A  L I T T L E  B I T  L O S T !  H E L P  B E T T Y 

W I N D  H E R  WAY  T H R O U G H  T H E  M A R K E T 

A N D  M A K E  H E R  W I S H  C O M E  T R U E .

K I D S '  A C T I V I T Y  P A G E S

CHECK YOUR ANSWERS: WAFFLE, GRILLED CHEESE, CREPES, JERK CHICKEN, SEAFOOD FRIES

B E T T Y ' S  N E X T  M E A L
S H O P P I N G  W O R K S  U P  A N  A P P E T I T E ,  E S P E C I A L LY  F O R  S E A P O R T ’ S  M O S T 

F A M O U S  Y E T I .  U N S C R A M B L E  T H E  F O O D  I T E M S  O N  T H E  M E N U  B E L O W  T O  H E L P 

B E T T Y  D E C I D E  W H AT  S H E  S H O U L D  E AT  N E X T !

FFLE WA 

DELLIGR EEESCH

SPRECE

K ER J NECKCHI

AESDOOF E ISFR
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N E W S  &  N OT E S

N E E D  PA R K I N G ?

Find the state-of-the-art, 24-hour, One Seaport garage 

located at 75 Sleeper Street, across from the Envoy Hotel.  

This, well-lit, brand new garage provides EV charging  

stations, touchless entry, and the most convenient access  

to the Seaport District.

C A L L I N G  A L L  N E I G H B O R S

The Seaport Neighborhood Association is group South Boston 

Seaport residents who work to foster open communication 

with government agencies and other groups to ensure 

their voices are heard as Seaport continues to evolve. Visit 

seaportneighbors.org to learn more and join.

H O N O R .  S U P P O R T.  E M P O W E R . 

At Massachusetts Fallen Heroes, we dedicate our lives to 

support the families of those who gave their lives serving this 

great country in the Post 9/11 Wars. Visit our memorial on 

Seaport Common. Visit massfallenheroes.org to learn more 

about our work and ways to get involved. 

B R A N D  PA R T N E R S H I P S

Our spaces provide the opportunity to tell stories and  

connect tangibly with a captive audience of high-value 

consumers. We work with brands, artists, curators, 

architects, and innovators to create unique and socially 

relevant experiences of contemporary art, culture, wellness, 

commerce, and community that reach millions of passive 

and engaged customers every year. Want to learn how we 

can help your brand reach our communities? Get in touch. 

brandpartnerships@wsdevelopment.com. 

C L E A N  U P  YO U R  C O M M U T E

Seaport TMA is here to make your commute smoother by 

increasing accessibility across the district and promoting 

sustainable transportation alternatives. TMA membership 

provides access to important programs and information and 

is open to all companies located in the Seaport. To learn more 

visit seaporttma.org

C E L E B R AT E  T H E  C O A S T

Interested in exploring all Boston Harbor has to offer? Boston 

Harbor Now works to re-establish Boston as a great coastal 

city through partnerships, community programs, and public 

events. Learn more and get involved at bostonharbornow.org

J O B  O P P O R T U N I T I E S  I N  S E A P O R T

Why not work in a place you love? Visit bostonseaport.xyz to 

browse open positions.

A R E  YO U  A  N O N - P R O F I T ?

In 2019, Seaport by WS Development launched a grant 

program to create an inclusive community in Seaport. The 

Seaport Community Grant Program is open to all Boston-based 

not-for-profit organizations, with an emphasis on applicants 

who focus on environmental or transportation advocacy, social 

and human services, and the performing and visual arts. Visit 

bostonseaport.xyz to learn more about grant opportunities.

L I T T L E  F R E E  L I B R A R I E S

Now located on the corner of Seaport Blvd. and Sleeper Street, 

and The Rocks at Harbor Way, our Little Free Libraries are 

stocked with books for you to enjoy all year long. Check back 

frequently for other surprise giveaways.

C A L L I N G  A L L  M O M S  ( A N D  D A D S )

The South Boston Mom's Club is a growing 400-member 

strong non-profit organization passionate about supporting 

Southie and Seaport families and encouraging a strong sense 

of community. From playdates, to Parents' Nights Out, SBMC 

hosts events all year long. Follow @southbostonmomsclub to 

learn more.

I N T E R E S T E D  I N  B E C O M I N G  A  V E N D O R ?

Email hello@themakersshow.com to tell us about your business 

and to learn more about opportunities.

Photos courtesy of WS Development and The Makers Show.

H O LI D AY  

M A R K E T  W I F I 

C O U RT E SY  O F

G I V E  T H E

G I F T  O F  P L AY

A family membership lasts all year. It doesn’t 

require a box or a bow, and it doesn’t take up shelf 

space! Any family with children will enjoy:

• Unlimited free admission

• Half price admission to 100+ Museums 

through the Association of Children’s Museum 

Reciprocal Network

3 0 8  C O N G R E S S  S T R E E T 

B O S T O N C H I L D R E N S M U S E U M . O R G /

M E M B E R S H I P/ G I F T - M E M B E R S H I P

H E Y,  I T ' S

B E T T Y. 

Y O U ' L L 

N E V E R  G U E S S 

W H A T  I ' M

D O I N G

T O N I G H T . . .

S C A N  T O  G E T  IM P O R TA N T  H O L ID AY 

M A R K E T  U P D AT E S  T O  Y O U R  I N B O X .

B E T T Y  W I L L

B E  I N  TO U C H

S N O W P O R T  M E R C H ,

T HE  U LT I M AT E  H O L I D AY  G IF T

Visit the Betty Booth or shop.bostonseaport.xyz 
100% of proceeds from Betty the Yeti 

plush sales  will be donated to 826 Boston
a literacy non-profit in Boston.

BE A N I E S ,  BE T T Y,  A N D  M O R E  T O  K E E P  T H E
S N O W P O R T  S P I R I T  G O I N G  A L L  S E A S O N 



3 33 2

20% discount

scan to amp up your stay

Aloft Boston Seaport District
401-403 D Street, Boston, MA 02210
617-530-1600

Complimentary Jingle Juice to get
the party started
An Uber giftcard to help you make
the most of your time in Boston

Amp up your holiday season with a two
night stay at Aloft Boston! 

Your stay includes:

Scan the QR code below to reserve your
Seaport experience today. Note: offer is
valid for a minimum of two (2) nights.

NAUGHTY 
& NICE

IT’S GIVING

:

**It’s Giving Naughty & Nice booking is based on availability and subject to blackout dates.
Offer is valid from 11/3/23 - 3/4/24.


